
The VIEW FROM HERE 
Kyle Haley

The Limousin Vision In Action leadership and breed-improvement workshop 
was December 12 and 13 in Kansas City, Missouri. As you will read later in this 

issue, the slate of speakers was fantastic and attendees were provided a great deal of 
insight from industry professionals, the commercial sector, the seedstock sector and 
the feeding and packing sectors.

As I sat there taking notes and trying to digest the information presented, I often 
caught myself drifting into how to apply the information being presented to an 
individual program, as well as the Limousin breed in general. Which I suppose is 
one of the main reasons for having such workshops in the first place.

Since returning home, I have had several conversations with Limousin breeders 
who attended, as well as with ones who didn’t make the trip. Sometime during each 
conversation, I was ultimately asked, “So what was the take-home message.”

Talk about a tough question.
Fact is, there was a great deal of pertinent information shared by each of the 

speakers, therefore I can’t honestly put my finger on one single take-home message.
Later on in this issue are more detailed remarks by each of the speakers, which will 

allow you to form your own opinions, but here are some bullet points I jotted down 
in no particular order:

• No matter who you are or where your program is, change is necessary;
• Premiums are available for products that have true value;
• Your passion will rub off on others;
• Involvement within the breed as well as the industry is paramount;
• Genetic diversity will always be a major factor in beef cattle production;
• Data will continue to play a larger role in all segments of the beef industry;
• More can be accomplished by working together as a team than as individuals;
• Focus on your customers needs more than your own;

In his closing remarks to attendees NALF President Bob Millerberg said, “I urge 
you to look at your own program, consider the challenges presented by the speakers 
and keep moving forward. Listen to your critics and learn from them. Turn marginal 
customers into great customers and advocates for the breed.”

When it is all said and done, I truly believe the key for individual producers is to 
take the parts and pieces from workshops such as this and figure out how they apply 
to their own operations. Not every idea is a fit for everyone just like not every bull is 
a fit in every herd.

However, it doesn’t stop there, as ideas and concepts are not worth much if they 
are not implemented. So, on second thought, I would have to say the “take-home 
message” from the Visions In Action workshop is right there in the title.

Develop your Vision and Take Action.	     LW

   Wulf ’s 

Opportunity 
Sale Of 2009

Friday, March 27 - Noon CST
Morris, Minnesota

For 21 years, Wulf Limousin Farms has been home 
to the annual “Opportunity Sale” which has seen 
some of the breed’s most progressive genetics go 
through the ring. We invite both new and longtime 
customers to join us March 27. There will be bulls to 
fit your budget and your herd.

Leonard Wulf & Sons
47694 320th Street, Morris, MN 56267

Farm (320) 392-5802  •  Fax (320) 392-5504
Jerry Wulf (320) 392-5988 • Jim Wulf (320) 392-5966

Customer Relations: Joel Edge (319) 540-1731
 e-mail: wulflimousin@juno.com

10 mi. south of Morris on Hwy. 59

Look to the source that is backed 

by dependability and documentation. 

We would like the opportunity 

to earn your business.

Selling 360 Lots
280 Bulls
	 180 Yearlings

	 100 Coming 2-Year-Olds

80 Females
	 40 Bred Heifers
	 40 �Open Replacement Heifers 

& Show Prospects

A Glimpse of our 2009 Sale Offering!

We welcome you to plan a trip to Morris, MN, 
for our 21th Annual Opportunity Sale 

and take in this once-a-year experience. 
Give us a call to get on our mailing list.

Wulf’s Unopposed 5446U
4/10/08  •  Black  •  HOMO Polled

S: Wulf’s Shop Talk 2332S
D: Wulf’s Esther 5146E

CE: 12  BW: 1.0  WW: 59  YW: 101
MA: 21  CM: 4  SC: 0.7  DC: 15  CW: 35

RE: .92  YG: -.24  MS: -.02  $MI: 49
BW: 90  •  Adj. WW: 718

Wulf’s Urbandale T821U
3/5/08  •  Black  •  Polled (Inc.)

S: Wulf’s Nobel Prize 3861N
D: TECS Robin 507

CE: 11  BW: 0.1  WW: 47  YW: 80
MA: 26  CM: 2  SC: -0.1  DC: 29  CW: 25

RE: .96  YG: -.21  MS: -.05  $MI: 44 
BW: 82  •  Adj. WW: 790

Wulf’s Theodore 3479T
4/27/07  •  Black  •  HOMO Polled

S: Wulf’s Realtor 1503R
D: Wulf’s Nichola 3279N

CE: 5  BW: 3.8  WW: 52  YW: 100
MA: 23  CM: 5  SC: 0.3  DC: 32  CW: 33

RE: .67  YG: -.09  MS: .02  $MI: 47 
BW: 103  •  Adj. WW: 648  •  Adj. YW: 1,202

Wulf’s Top Gun 2796T
4/1/07  •  Red  •  Scurred
S: Wulf’s Nobel Prize 3861N

D: ANLC Mattie 2196M
CE: 10  BW: 1.1  WW: 48  YW: 81

MA: 27  CM: 2  SC: -0.2  DC: 25  CW: 31
RE: .93  YG: -.20  MS: -.04  $MI: 44

BW: 88  •  Adj. WW: 690  •  Adj. YW: 1,203
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