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Appreciation

hope everyone hadaMerry Christmas—thetruereasonforthe

season.TomethatmeansshowingappreciationtoJesusforwhat
He has done for me. But do | give enough appreciation to Him
and othersthroughouttheyear,onadaily basis? Lookslike | have
room for improvement.

Along that line of thinking, lets compare and contrast our
own satisfaction with the breed and our program with that of
our customers.|know most of you are gearing up forthe spring
sale season—tomarketyourproductthathastakenalmosttwo
yearsofthoughtandeffortfrom generationdayto pay day.That
startedmethinking:Abreeder’ssatisfactiononsaledayisalmost
exclusively tied to the customer’s appreciation for his product.
Wouldn'tit be true, then, that the more appreciation a breeder
shows to his customers, the more likely the customer will be
satisfied with the product and the service he provides?

So how do you think you rank in the eyes of your customers?

As an experiment, try something new for 2011. It will not
take much extramoney—giventhenumerousand affordable
technologiesavailablethesedays,butitwilltakesomecreativity
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and time. | challenge you to increase your 2011 sales and
revenue simply by showing genuine appreciation to your
customers, your workers, your family, and to all those around
you. Let’s just see what happens. | could be wrong, but I'll bet
you'llhaveabetteryearandmaybeevengleanmoreenjoyment
from it.

Maybestartwiththese people, togiveyousomepractice:the
breederorindividualswhogotyoustartedinthe breed; those
who give you assistance now; your strongest competition—
becausetheydriveyouforward;and thejuniormemberswho
are getting their start from you. Make sure to “pay it forward”
astheseyoungcustomersarealsothefuture ofthebreed.With
all this practice, you will likely see returned appreciation and
you will definitely hone your skills!

Thanks for reading my rants—all six of you. | appreciate you for
it. | appreciate our Maker and all He has created for us to enjoy
and do. Now join me in this experiment and extend genuine
appreciationtothosearoundyouandspecifically,yourcustomers.
Your program and the Limousin breed will be better for it.



